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sign, signal, or device, or obstruct or 
interfere with the driver’s view of ap-
proaching, merging, or intersecting 
traffic. 

(3) Signs which are erected or main-
tained upon trees or painted or drawn 
upon rocks or other natural features. 

(4) Obsolete signs. 
(5) Signs which are structurally un-

safe or in disrepair. 
(6) Signs which move or have any 

animated or moving parts. 
(7) Signs located in rest areas, park-

lands or scenic areas. 
(b) Size. (1) No sign shall exceed the 

following limits: 
(i) Maximum area—150 square feet. 
(ii) Maximum height—20 feet. 
(iii) Maximum length—20 feet. 
(2) All dimensions include border and 

trim, but exclude supports. 
(c) Lighting. Signs may be illumi-

nated, subject to the following: 
(1) Signs which contain, include, or 

are illuminated by any flashing, inter-
mittent, or moving light or lights are 
prohibited. 

(2) Signs which are not effectively 
shielded so as to prevent beams or rays 
of light from being directed at any por-
tion of the traveled way of an Inter-
state or primary highway or which are 
of such intensity or brilliance as to 
cause glare or to impair the vision of 
the driver of any motor vehicle, or 
which otherwise interfere with any 
driver’s operation of a motor vehicle 
are prohibited. 

(3) No sign may be so illuminated as 
to interfere with the effectiveness of or 
obscure an official traffic sign, device, 
or signal. 

(d) Spacing. (1) Each location of a di-
rectional sign must be approved by the 
State highway department. 

(2) No directional sign may be lo-
cated within 2,000 feet of an inter-
change, or intersection at grade along 
the Interstate System or other free-
ways (measured along the Interstate or 
freeway from the nearest point of the 
beginning or ending of pavement wid-
ening at the exit from or entrance to 
the main traveled way). 

(3) No directional sign may be lo-
cated within 2,000 feet of a rest area, 
parkland, or scenic area. 

(4)(i) No two directional signs facing 
the same direction of travel shall be 
spaced less than 1 mile apart; 

(ii) Not more than three directional 
signs pertaining to the same activity 
and facing the same direction of travel 
may be erected along a single route ap-
proaching the activity; 

(iii) Signs located adjacent to the 
Interstate System shall be within 75 
air miles of the activity; and 

(iv) Signs located adjacent to the pri-
mary system shall be within 50 air 
miles of the activity. 

(e) Message content. The message on 
directional signs shall be limited to the 
identification of the attraction or ac-
tivity and directional information use-
ful to the traveler in locating the at-
traction, such as mileage, route num-
bers, or exit numbers. Descriptive 
words or phrases, and pictorial or pho-
tographic representations of the activ-
ity or its environs are prohibited. 

(f) Selection method and criteria. (1) 
Privately owned activities or attrac-
tions eligible for directional signing 
are limited to the following: natural 
phenomena; scenic attractions; his-
toric, educational, cultural, scientific, 
and religious sites; and outdoor rec-
reational areas. 

(2) To be eligible, privately owned at-
tractions or activities must be nation-
ally or regionally known, and of out-
standing interest to the traveling pub-
lic. 

(3) Each State shall develop specific 
selection methods and criteria to be 
used in determining whether or not an 
activity qualifies for this type of sign-
ing. A statement as to selection meth-
ods and criteria shall be furnished to 
the Secretary of Transportation before 
the State permits the erection of any 
such signs under section 131(c) of title 
23 U.S.C., and this part.

§ 750.155 State standards. 

This part does not prohibit a State 
from establishing and maintaining 
standards which are more restrictive 
with respect to directional and official 
signs and notices along the Federal-aid 
highway systems than these national 
standards. 

[38 FR 16044, June 20, 1973, as amended at 40 
FR 21934, May 20, 1975]
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Subpart C [Reserved]

Subpart D—Outdoor Advertising 
(Acquisition of Rights of Sign 
and Sign Site Owners)

AUTHORITY: 23 U.S.C. 131 and 315; 23 CFR 
1.32 and 1.48(b).

SOURCE: 39 FR 27436, July 29, 1974, unless 
otherwise noted.

§ 750.301 Purpose. 
To prescribe the Federal Highway 

Administration (FHWA) policies relat-
ing to Federal participation in the 
costs of acquiring the property inter-
ests necessary for removal of noncon-
forming advertising signs, displays and 
devices on the Federal-aid Primary and 
Interstate Systems, including toll sec-
tions on such systems, regardless of 
whether Federal funds participated in 
the construction thereof. This regula-
tion should not be construed to author-
ize any additional rights in eminent 
domain not already existing under 
State law or under 23 U.S.C. 131(g).

§ 750.302 Policy. 
(a) Just compensation shall be paid 

for the rights and interests of the sign 
and site owner in those outdoor adver-
tising signs, displays, or devices which 
are lawfully existing under State law, 
in conformance with the terms of 23 
U.S.C. 131. 

(b)(1) Federal reimbursement will be 
made on the basis of 75 percent of the 
acquisition, removal and incidental 
costs legally incurred or obligated by 
the State. 

(2) Federal funds will participate in 
100 percent of the costs of removal of 
those signs which were removed prior 
to January 4, 1975, by relocation, pur-
suant to the provisions of 23 CFR 
§ 750.305(a)(2), and which are required to 
be removed as a result of the amend-
ments made to 23 U.S.C. 131 by the Fed-
eral-Aid Highway Amendments of 1974, 
Pub. L. 93–643, section 109, January 4, 
1975. Such signs must have been relo-
cated to a legal site, must have been le-
gally maintained since the relocation, 
and must not have been substantially 
changed, as defined by the State main-
tenance standards, issued pursuant to 
23 CFR 750.707(b). 

(c) Title III of the Uniform Reloca-
tion Assistance and Real Property Ac-
quisition Policies Act of 1970 (42 U.S.C. 
4651, et seq.) applies except where com-
plete conformity would defeat the pur-
poses set forth in 42 U.S.C. 4651, would 
impede the expeditious implementa-
tion of the sign removal program or 
would increase administrative costs 
out of proportion to the cost of the in-
terests being acquired or extinguished. 

(d) Projects for the removal of out-
door advertising signs including hard-
ship acquisitions should be programed 
and authorized in accordance with nor-
mal program procedures for right-of-
way projects. 

[39 FR 27436, July 29, 1974; 39 FR 30349, Aug. 
22, 1974, as amended at 41 FR 31198, July 27, 
1976]

§ 750.303 Definitions. 
(a) Sign. An outdoor sign, light, dis-

play, device, figure, painting, drawing, 
message, placard, poster, billboard or 
other thing which is designed, intended 
of the advertising or informative con-
tents of which is visible from any place 
on the main-traveled way of the Inter-
state or Primary Systems, whether the 
same be permanent or portable instal-
lation. 

(b) Lease (license, permit, agreement, 
contract or easement). An agreement, 
oral or in writing, by which possession 
or use of land or interests therein is 
given by the owner or other person to 
another person for a specified purpose. 

(c) Leasehold value. The leasehold 
value is the present worth of the dif-
ference between the contractual rent 
and the current market rent at the 
time of the appraisal. 

(d) Illegal sign. One which was erected 
and/or maintained in violation of State 
law. 

(e) Nonconforming sign. One which was 
lawfully erected, but which does not 
comply with the provisions of State 
law or State regulations passed at a 
later date or which later fails to com-
ply with State law or State regulations 
due to changed conditions. Illegally 
erected or maintained signs are not 
nonconforming signs. 

(f) 1966 inventory. The record of the 
survey of advertising signs and junk-
yards compiled by the State highway 
department. 
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